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( Brazil Emission Norms for Passenger Cars & LCV (1997 to 2009)
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Proconve II

Brazilian Legislation for Passenger Cars

Emission  Limits – (g/km) FTP 75  Test  cycle –  Evaporatives in g/ test Date Phase- in % CO HC NMHC NOx Aldehydes Particulate Matter CO em Marcha Lenta Evap. 1997 100 2,0 0,3 0,6 0,03 0,05 B 0,124 A

0,5 %  vol

6,0 2002 2,0 0,3 0,6 0,03 0,05 B 0,124 A

0,5 % vol

2,0    new vehicles 2005 40 2006 70 2007 100 2,0 0,3 only for CNG 0,16 0,25 or 0,6 Diesel 0,03 Alcohol Gasoline 0,05 only for Diesel

0,5 %  vol

only for Otto 2,0 2009 100 2,0 0,3   only for CNG 0,05 0,12 or 0,25 Diesel 0,02 Alcohol Gasoline 0,05 only for Diesel

0,5 %  vol

only for Otto 2,0

Equivalencies: 1997 = US 83, 2005 = Tier 1, 2009 ~ LEV


Contd…
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PRCONVE II:

Brazilian Legislation for light duty vehicles 

Emission  Limits – (g/km) FTP 75  Test  cycle –  Evaporatives in g/ test Date Phase- in % CO HC NMHC NOx Aldehydes Particulate Matter CO em Marcha Lenta Evap. 1997 100 2,0 0,3 0,6 0,03 0,05 B 0,124 A

0,5 %  vol

6,0 2002 2,0 0,3 0,6 0,03 0,05 B 0,124 A

0,5 %  vol

2,0    new vehicles 2005 40 2006 70 2007 100 2,0 0,3 only for CNG 0,16 0,25 or 0,6 Diesel 0,03 Alcohol Gasoline 0,08 only for Diesel

0,5 %  vol

only for Otto 2,0 2009 100 2,0 0,3   only for CNG 0,05 0,12 or 0,25 Diesel 0,02 Alcohol Gasoline 0,05 only for Diesel

0,5 %  vol

only for Otto 2,0

Equivalencies: 1997 = US 83, 2005 = Tier 1, 2009 ~ LEV


Note:
We have procured the above Emission Norms from M/s Umicore Brasil Ltda., Brazil who is affiliated with MECA.  Mr. R. Pereira is a member of AFEEVAS Association in Brazil and it is our endeavor to have regular interaction with them concerning our common objectives and goal.  
( Foreign experts advise China's clean fuel car program
The clean fuel vehicle is the pragmatic solution to China's dilemma between the explosively growing automobile industry and urban air pollution, said Barbara Finamore, president of Professional Association of China Environment (PACE), on Friday.    Finamore spoke during the two-day PACE 2003 Symposium on China’s Environment and Natural Resources, which opened Thursday. She and her environmental community offered advice on China's clean fuel automobile program. 

China produced 3.25 million cars in 2002 and over two million in the first six months of 2003. Motor vehicles are the largest source of urban air pollution in China's major cities.   So far, the Chinese government has invested 880 million Yuan (about 106 million US dollars) in research and development of the electric car, hybrid car and hydrogen-based fuel cell car.   Finamore suggested research be focused on a few central components instead of the whole car. She also recommended domestic car-makers cooperate with international players to learn their technologies. 

However, Kelly Sims Gallagher, director of Energy Tech- Innovation Project of Kennedy School of Harvard University, said multinationals often transfer outdated technologies to Chinese partners and seldom update technology as long as China's current emission standards are met.  The Chinese government should make tighter emission standards to push multinationals to raise their production technologies in China, Gallagher suggested.  "China can learn at least two lessons from the United State's experience in developing alternative fuel cars," said Zhao Jinmin, Research Investigator in the School of Natural Resources and Environment of the University of Michigan.  "One is that the infrastructure is as important as the vehicle, another is that the government should subsidize clean fuel car users," said Zhao.
Contd…
( Cars with Hi-Tech Gadgets Sputter on the Quality Front 

Tokyo: High-tech features such as navigation systems and remote-controlled doors may be attracting car buyers these days, but auto makers say such gadgets are giving them a headache from quality problems. 

“This is a very big issue for the auto industry right now,” said Hiroyuki Watanabe, senior managing director at Toyota Motor. “Introducing new technologies is absolutely pointless if it’s going to have a negative impact on quality.” But that is exactly what is happening. According to surveys by JD Power and Associates, the industry saw no improvement in overall product quality in the past two years because more customers complained about shortcomings in electronic accessories. 

http://economictimes.indiatimes.com/cms.dll/xml/uncomp/articleshow?msid=250795 
( India on Japanese Wheels Ranks 2nd in Asia
New Delhi: All those who quibble about India’s auto muscle, get ready for some surprise. It’s no wonder that big wheel Japanese autocos are stepping on the gas in India. 
Despite China’s top gear growth last year, India ranks second in the list of Asian markets where Japanese autocos are present. Going by production figures, India’s tally of 403,100 units in 2002 — including cars and commercial vehicles — is second only to Thailand, which has long been a hub for big Japanese carmakers like Honda and Toyota. 


Also, since the stats don’t include motorcycles, where both the Indian market and the Japanese presence is significant, India’s real muscle in Japan’s Asian sweepstakes is probably bulge bracket. 


Currently Japanese automakers (Daihatsu, Fuji, Honda, Isuzu, Mazda, Mitsubishi, Nissan, Suzuki and Toyota) have a presence in nine Asian countries rolling out a combined 2,289,001 units in 2002, up nearly 25% over the year before. Of these, Thailand is top of the heap at 509,577 units thanks mostly to its 364,479 unit commercial vehicle sales. 


In cars, though, at 145,098 units, it’s around half of India’s 342,496 unit tally. On the other hand, India’s CV sales from Japanese autocos isn’t very high — in 2002 it stood at a cumulative 60.604 units. 

http://economictimes.indiatimes.com/cms.dll/xml/uncomp/articleshow?msid=254579 

( TVS Motors will take some time to be on a par with peers
Among the two-wheeler majors, TVS Motors has been the slowest in terms of sales growth this fiscal. Between April and September, the company managed a 5.15 per cent increase in motorcycle sales, compared with 19.9 per cent for Bajaj Auto and 9.3 per cent for Hero Honda.   The saving grace for the company was that overall sales were dragged down because of a dip in the sales of its two-stroke model, Max. Since Max is an entry-level motorcycle, its profitability is much lower compared with the other four-stroke offerings of TVS. 

For the September quarter, the share of four-stroke sales to total sales jumped to 83.3 per cent compared with just 56.5 per cent in the same period last year. Yet, the company’s operating margin has remained flat at around 9 per cent. 

Going forward, it may take a while for the company to get back on track with the rest of the industry, especially because of the delay in the launch of its four-stroke offering in the entry-level segment, Centra, which will now happen only in December.   This could mean that the company’s underperformance in terms of sales growth would continue even during the festival season, which is the best period for two-wheeler companies in a year. For FY04, it looks like higher other income will make up for the drop in operating performance. 

Contd…
( Mobikes seen to zoom ahead of other 2-Wheelers in growth
New Delhi: As in the past, motorcycles are expected to grow at a rate higher than the average two-wheeler industry as a whole.  According to a report on the Indian automotive industry by ICRA, the motorcycle segment is expected to report a CAGR (compounded annual growth rate) of 11.5 % during 2004-07. 


This implies an increasing share of motorcycles in incremental two-wheeler sales. While the sales of motorcycles is expected to grow from 4,258,054 units in fiscal 2004 to 5,900,451 units in fiscal 2007, sales of the total two-wheeler market are set to grow at a CAGR of 9 per cent from 5,402,280 units in fiscal 2004 to 6,957,715 units in fiscal 2007.   According to the ICRA study, "the erstwhile dominant segment of the two-wheeler industry, scooters, is expected to report a marginal growth. The share of mopeds is expected to decline further in the medium term". 

http://www.thehindubusinessline.com/2003/10/27/stories/2003102700270300.htm 

( Suzuki sees TVS Motor as main competitor.

Suzuki Motor Corporation (SMC) and Venu Srinivasan-led TVS Group may have parted company. But the separation seems to be still working on the mind of the erstwhile foreign partner in the former joint venture TVS Suzuki Ltd. (now TVS Motor). 


SMC, which is now entering the Indian two-wheeler segment independently, has sort of, identified TVS Motor as its principal competitor. In a chat with the visiting Indian newspersons at Hamamatsu in Japan, Shinzo Nakanishi, Managing Director, had on more than one occasion indicated that their target would be TVS Motor. Suzuki would aim to match the production and sales of TVS. "Otherwise, there is no meaning for the divorce,'' he asserted.   Suzuki is currently waiting for the `cooling off' period post-separation to end to launch head-on into the Indian two-wheeler market. 
http://www.hindu.com/2003/10/27/stories/2003102700070200.htm
( Yamaha chalks out plan for a better ride
Tokyo: Stung by sagging sales and single digit market share in India, Yamaha Japan is drawing up strategy to shore up its presence in the world's second largest motorcycle market.  In a candid talk, Takashi Kajikawa, senior managing director and COO, motorcycle division, Yamaha Motor Co Ltd, said that it was very important for the Japanese bike major to concentrate in India and China. 
  
"For us China and India have been identified as the most important markets. Unfortunately we are very weak in India. We will now focus there and improve our performance," he said.   The company has chalked out the strategy wherein its market share in India will touch the 20 per cent mark from the present 5 per cent or so over the next few years.
( Automobile exports jump 67% in H1

Automobile exports from the country saw a healthy 67 per cent growth in the first six months of this fiscal, with three-wheelers, passenger cars as well as two-wheelers recording an over 50 per cent growth in volumes over the corresponding period last year.  Total automobile exports stood at 2,21,331 in the April-September 2003 period against 1,32,030 units shipped during the same period last fiscal, according to figures released by the Society of Indian Automobile Manufacturers (SIAM). 

Passenger Car Segment, led by majors Hyundai Motors India Ltd, Maruti Udyog and Tata Motors, saw an overall impressive growth of 74.53 per cent at 53,870 units (30,866) despite MUL facing problems because of a near four-month strike at one of its major component suppliers.  Passenger vehicles cumulatively saw a 76.62 per cent growth with utility vehicle shipments jumping by as much as 203.62 per cent at 1,843 units (607) apart from a 30.80 per cent growth in export of Multi-Purpose Vehicles which sold 361 units abroad against 276 units sold in April-September 2002.  

Contd…
 Three-wheeler exports witnessed strong growth yet again, jumping 81 per cent on shipment of 32,163 units against 17,770 units sent abroad in the first six months of the last fiscal. The growth engine in this category was the heavyweight passenger carrier where exports jumped by as much as 81.57 per cent to 31,730 units (17,475), Bajaj Auto being the main contributor as its exports increased almost 104.5 per cent to 31,335 units (15,317).  Piaggio Vehicles, however, saw exports dip 83.1 per cent to 363 units against 2,151 units shipped in April-September '02. 

Goods carriers, the small brother in the three-wheeler category, saw exports jump 46.78 per cent at 433 units (295). Two-wheelers again saw encouraging growth figures with exports shooting up by as much as 64.68 per cent at 1,26,600 units against 76,877 units exported in the first six months of the last fiscal. The chunk of this, as expected, was provided by motorcycles where exports were up by as much as 61.69 per cent at 88,960 units against 55,020 units in April-September 2002. Bajaj Auto, Hero Honda Motors and TVS Motors all saw growth in the number of units exported. 

Honda Motorcycle and Scooter India led the growth in the scooter/scooterette section exporting 14,703 units in the 75cc-125cc category at a phenomenal growth of over 350 per cent.   Moped exports jumped 28.03 per cent to 12,592 units against 9,835 units sold abroad in April-September '02.  Commercial vehicle exports also saw a growth, albeit relatively small at 15 per cent. A total of 6,494 vehicles were shipped abroad in April-September 2003 against 5,634 units in the same period last fiscal.   While exports of Light Commercial Vehicles grew 16.25 per cent at 3,698 units (3,181), that of Medium- and Heavy-Commercial Vehicles jumped by 13.98 per cent at 2,796 units against 2,453 units shipped in the same period last year.
( Maruti thrust on R&D, new Models
New Delhi: Suzuki Motor Corp is preparing Maruti Udyog (MUL) for a long haul. In a slew of initiatives finalised by the brass recently, MUL is expected to have the capability to develop a new car model by 2007 with a big thrust on research and development.    

[image: image3.png]


“To be more cost-effective, Maruti has started sourcing dyes and key components from Taiwan, and is working on commonalisation of platforms for the C and D segment cars,” MUL managing director Jagdish Khattar told FE.   MUL has also chalked an ambitious growth plan internally for its B segment cars— WagonR and Alto, and the Versa. It expects WagonR to grow by 56 per cent, Alto 94 per cent and Versa 200 per cent over the next one year. During Apr-Sept, respective growth rates were 44, 58 and 69%. 


MUL will also reduce the cost of launching new models by support and training from its parent Suzuki. It will soon finalise a strategy for diesel engines and is looking at options which may either include sourcing from domestic vendors (Hindustan Motors) or working with its alliance partners worldwide (Fiat). “We are taking measures to be cost effective and rationalise costs on all models, which include up gradation of the dye and tool shop with training and support coming in from Suzuki. Now more dyes and jigs are sourced locally. We have also started importing dyes from Taiwan” he said. 

http://www.financialexpress.com/fe_full_story.php?content_id=44970
( Maruti plans Diesel Engine Plant
New Delhi: Aiming to address the growing popularity of diesel cars in the country, India’s largest car maker Maruti Udyog is now planning to set up a diesel engine plant.   

The new unit would produce diesel engines for a range of Maruti cars and would be designed to meet the new emission and noise norms to be applicable from April 2005. 
  
Contd…
While refusing to quantify the investments needed for the new unit, Jagdish Khattar, MUL’s managing director, said, “The diesel strategy is under preparation and we will have a diesel engine plant operational soon.”   Today, diesel-powered vehicles account for only 5 per cent of Maruti’s total car production, which is far lower than the industry average of 15 per cent. Maruti currently sources 1527cc diesel engines for its Zen and Esteem models from Peugeot of France. 
  
With this new unit, Maruti would be able to maintain its production costs. “There would also be some synergies with the new aluminium foundry that has been established in India. There would be a lot of cost benefits. Besides, this will bridge the gap in our armoury,” Khattar added. 
http://timesofindia.indiatimes.com/cms.dll/xml/uncomp/articleshow?msid=252458
( Diesel Siena to fuel Fiat Sales revival
New Delhi: Fiat India, the local unit of struggling Italian car maker Fiat Auto, plans to launch a diesel version of it’s Siena sedan powered by a 1.9-litre engine, to boost its declining sales. The car maker, which has invested more than $500 million in India since 1997, would launch the car around the May-June period of next year, a source said. 

“The company is on its schedule for the launch of the diesel variant which would be priced around Rs 5.5 lakh,” he said. Last year, the car maker had reported 65 per cent lower losses compared with 2001. This year, it expects to sell 40,000 to 42,000 cars in 2003, up 25 to 30 % from the 32,111 units sold last year. 

http://www.telegraphindia.com/1031027/asp/business/story_2504206.asp
( Midsized Cars to drive growth
The auto industry is likely to see a major change. Midsized cars are likely to contribute largely to the 8 per cent growth in next three years. 

In a recent report, ICRA has estimated car sales will grow by 8 per cent in the 2004-2007. It feels the compact and mid-sized cars will be the key growth engines, while the mini segment like the Maruti 800 could witness a dip in market share.

However, this doesn't mean that the mini segment will see low growth. There will be a people upgrading from two wheelers to cars, and that will ensure sustainable growth.. 
http://www.dailypioneer.com/indexn12.asp?main_variable=BUSINESS&file_name=busi5%2Etxt&counter_img=5
(  Hyundai to unveil a hatchback 'Getz'
Hyundai will introduce a new hatchback called Getz, in 2004. At Rs 4.8 lakhs, this is a hatchback with all the features of a mid-sized car.   It has been a while since Hyundai has introduced a completely new car model in India. But come 2004 and Hyundai will launch the Getz to bridge the gap between its earlier models Santro and the Accent. Getz is a hatchback which is totally different from other hatchback cars. It is much bigger and its give a European look. 

The car would start at Rs 4.8 lakh, and would suit people looking for a good hatchback with all the features of a mid-sized car.

http://www.dailypioneer.com/indexn12.asp?main_variable=BUSINESS&file_name=busi6%2Etxt&counter_img=6
Contd…
(  Toyota readies new MUV to replace Qualis in 2005
Bangalore: Toyota’s brand-new multi-utility vehicle (MUV), which is proposed to be unveiled in the country in early 2005, is expected to be simultaneously rolled out in half a dozen international markets including the likes of South Africa, Brazil and Thailand. 
Sources said that Toyota Kirloskar Motor Ltd (TKML), its Indian subsidiary, is expected to invest around Rs 150-200 crore on the project including the technology transfer fee. The investment is not particularly high since the car-maker will make use of the existing production line in Bidadi. Even at present, the Qualis and the Corolla are being manufactured on the same assembly line. 

It is said that the new product, code-named innovative multi-utility vehicle (IMV), is likely to be made available both in petrol and diesel variants. In keeping with the emission norms in 2005, the diesel model is expected to be powered by a modern common rail direct injection (CRDi) engine. 

The development cycle (vendor development, tooling and parts development etc) for the IMV is also expected to be lower than similar programmes dealt by other car-makers, sources said. 
http://economictimes.indiatimes.com/cms.dll/xml/uncomp/articleshow?msid=252454
( Sub-Rs 10 Lakh Diesel SUV by Maruti likely
Osaka: With Suzuki Motor Corp chairman Osamu Suzuki indicating here that he wants to make Maruti another Suzuki, the dye has been cast for the way forward.    So what does Maruti Udyog has up its sleeve in the coming months? It is believed that MUL and its parent SMC have realised that the SUV market is slowly but surely gathering momentum. With the success logged by Toyota Qualis, Mahindra Scorpio and a catalogue of high-profile launches, including the recent Ford Endeavour, pricing competitiveness and on-road performances will be the clinchers. 


MUL which has already brought the Grand Vitara XL 7 (petrol) as a CBU to India may now be contemplating a new strategy.  As part of its calibrated diesel plant, it may bring 1995 cc Skudo (the smaller version of the Grand Vitara which is 2.7 litre) with a Peugeot Citroes engine. 
In Hungary, for instance, SMC is already sourcing diesel Peugeot engines. This CBU is likely to be brought with a sub-Rs 10 lakh price tag. 

http://www.hindustantimes.com/news/printedition/271003/detECO02.shtml
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