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Want clean air? Take a deep breath, hold it (Express Exclusive)

Because three Ministries have got together to run over the roadmap which Supreme Court endorsed to clean your city’s air. They want deadlines pushed back, standards brought down    If you don’t live in the four metros, you may have to start learning how to live with polluted air. 

Because the roadmap, which the Supreme Court endorsed last year, promising relief for cities across the country and setting deadlines for greener fuel and greener vehicles is under serious threat.  The roadmap, prepared by a panel headed by CSIR chief R A Mashelkar, had been approved by the Cabinet. But now three Ministries, Surface Transport, Petroleum and Finance have all got together to suggest ‘‘changes’’ in key elements of this roadmap. 

Each Ministry has its own reasons but taken together, these allow trucks and buses to pollute longer; deter introduction of greener fuels. And delay the setting up of an enforcement agency mandated by the court.    When contacted by The Sunday Express, Transport Minister B C Khanduri said: ‘‘I need to study the proposals.’’ Petroleum Minister Ram Naik said: “The policy is going to the Cabinet. We don’t want a repeat of the New Delhi crisis. We want to streamline things.” Hardly.

Contd…
	ITY EVERYONE CANNOT 
MOVE TO NEW DELHI

	CNG in public transport
• Delhi: entire fleet. 60,000 vehicles
• Mumbai: estimated 10% of fleet, 15,000 vehicles
• Ahmedabad: No CNG yet.
• Rest of India: Nothing yet. 

Euro II norms for cars
• Delhi: Since 2000. 10% of total vehicles
• Mumbai: Since 2001. 1% of total vehicles
• Ahmedabad: Not until 2005
• Rest of India: Not until 2005 

Euro II fuel
• Delhi: Since 2000
• Mumbai: Since 2001
• Ahmedabad: Since 2003
• Rest of India: Wait until 2005 

15-year-old vehicles
• Delhi: All 15-year-old vehicles phased out.
• Mumbai: Not implemented
• Ahmedabad: Not implemented
• Rest of India: Not implemented 

Benzene content in Petrol
• Delhi: 1% of the total volume (same as in the US)
• Mumbai: 3% of total
• Ahmedabad: 5% of total
• Rest of India: 5% of total volume


Trucks and buses 

• 
What Mashelkar panel set: 2004 as the deadline for all trucks and buses registered in or before 2000 to meet what are called ‘‘1996 norms.’’ This is one step lower than Euro I. (Incidentally, all cars you buy in the four metros today are Euro II; in the rest of the country, they are Euro I). 

•
Government: But even this low bar cannot be met, say the Ministry of Road Transport and Highways and the Petroleum Ministry. Both want the deadline pushed back to 2006. As for trucks and buses registered after 2000, Mashelkar had said that all of them should conform to Euro I by 2004. Both Ministries say make it 2007. 

Fuel and engine standards for all vehicles (trucks, buses, cars) 

• 
Mashelkar:11 cities (Four metros, Bangalore, Hyderabad Ahmedabad, Pune, Surat, Kanpur and Agra) should have vehicles and fuel as per Euro III norms by 2005.(Incidentally, Europe has Euro III today). Rest of the country should be Euro III by 2010. 

• 
Government: For the four metros and 11 cities, 2005 deadline is OK. But let’s then review in 2006 whether 2010 is feasible for the rest of the country. 
Who will ensure these deadlines? 

• 
Mashelkar: Set up an independent body, the National Automobile Pollution and Fuel Authority (NAPFA). Empower it to check all vehicles, monitor fuel quality, ensure emission compliance and supervise all regional centers and labs. 

• 
Govt. : ‘‘In principle,’’ we agree to NAPFA but it could lead to ‘‘creation of single new authority that may clash with the existing infrastructure.’’ Power to fix ‘‘revised schedules’’ in case there are problems—arising out of inadequate fuel supply or transporters’ strike—should rest with us. 

Show us the money 

• 
Mashelkar: To ensure the roadmap is implemented, there has to be a one-time budgetary support for North-East refineries and customs and excise concessions for manufacturers to help them upgrade auto engines or refineries. 

For Euro I fuel which is already available, Rs 10,000 crore has been spent; another Rs 18,000 crore required by 2005. An extra 12,000 crore needed between 2005-2010. 

• 
Govt. : Finance Ministry says there is no ‘‘budgetary support’’ and excise and duty cuts will mean ‘‘loss of revenue.’’ The automobile and the petroleum industries have to organise their own resources. No commitment on support to North-East refineries which are already operating at ‘‘sub-economic levels.’’

Radical Reforms Needed To Check Pollution
The legal experts and environmentalists have stressed the need for expediting reforms in the justice delivery system and training of pollution control enforcement agencies. to reduce pollution level in the environment.  [image: image3.png]


Addressing a seminar on ‘Recent court rulings on implementation of environmental laws by government and industry,’ here on Friday, they said, “the command and control regulatory system needs to redefine its role.” 

Contd…

“Pollution control boards can no longer remain confined to the limited role of regulatory action but must play a pro-active and promotional role in integrated activities and adopt institutional mechanism” former Central Pollution Control Board (CPCB) chairman Dilip Biswas said inaugurating a seminar, organised by Society for Development of Environmental Laws and Management.

Pesticides To Pollution: CSE Rides A New Cause

From pesticides to vehicular pollution, Delhi-based NGO — the Centre for Science and Environment (CSE) on Friday raised a new issue. Criticising the new draft notification on revised pollution under control (PUC) norms which lets off diesel vehicles, CSE said that even as the government had woken up after more than 10 years to revise the PUC norms, it had however shied away from touching diesel vehicles — the dirtiest on the road. 
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“The CSE is shocked that this first ever revision since 1992 has not even addressed on-road diesel emissions, neither has the notification laid out test procedures for all types of vehicles,” CSE associate director, research and advocacy, Anumita Roychowdhury said.   The new draft notification, notes CSE, is completely silent on diesel vehicles and maintains a status quo in this regard. It does not modify the standards, nor the current test procedures. “The government has been well aware of the shortcomings of the free acceleration smoke tests for diesel vehicles, but has chosen not to act on this knowledge.” 

While the roadmap proposed by the ministry is extremely weak, it has, however made a vital concession: it has allowed state governments to set tighter norms if they wish. The onus — now therefore — had shifted to the states to improve their vehicle inspection programmes, it added.    While diesel vehicles had been let off, hesitant steps had been taken to improve petrol/CNG norms, CSE alleged. Current carbon monoxide (CO) norms have become tightest and hydrocarbon (HC) norms have been introduced for the first time for new cars and two/three wheelers. Separate norms have been introduced for new two-stroke and four-stroke-powered two/three-wheelers. 
“Normally, in any typical vehicle inspection programme, the norms are set to target the worst polluters — around 20 per cent of the population — at a time. But in India, the government does not release data on verage emissions levels of the old and new fleets on road, to indicate the size fraction of vehicles that the new norms are targeting to reject. The proposed norms could be targeting much less than 20 per cent without any significant impact on overall emissions in most cities,” Ms Roychowdhury said.
Sept a strong month for two-wheelers, car makers
September has turned out to be a strong month in sales for two wheelers and car manufacturers. While two wheelers led by Bajaj and Hero Honda posted robust growth, Hyundai posted a 53% jump and Maruti has a 3% growth even as production continued to be hit by a prolonged strike at one its major component suppliers.  Bajaj Auto (BAL) has posted a 38% rise in motorcycle sales at 95,680 units in September 2003 compared to 69,359 units sold in the same period last year. Hero Honda Motors said its motorcycle sales have jumped 17.6% in September to 1,57,583 units, which it plans to increase to over two lakh units in this month. 

LML has posted a 54.6% rise in motorcycle sales in September at 15,614 units against 10,097 units in the same month last year. TVS Motor said its two-wheeler sales have increased by 3% in September to 1,05,989 units from 1,03,117 units in the year ago period. Of this, motorcycles accounted for 64,958 units, the company said in a release.   India’s largest carmaker Maruti Udyog today said its car sales grew by 3% in September even as production continued to be hit by a prolonged strike at one its major component suppliers. Hyundai Motor India today said its car sales has surged by 53.1% in September 2003.  Motorcycle sales during April-September 2003 stood higher by 5% to 3,63,127 units. Sale of scooters (below 100cc category) grew by 41 % to 18,201 units following increased demand for the recently-launched ‘Scooty Pep’. 

Contd…

The company sold 34,543 vehicles during the month against 33,585 units a year ago. Domestic sales went up by 6% to 32,551 units but exports slipped by 32% to 1,992 units, a company release said.  Total sales during April-Sept. ‘03 surged by 31% to 2,12,468 units to 17,009 units from 11,105 units a year earlier.

Domestic sales went up by 9.4% to 11,004 units while exports climbed six-fold to 6,005 units over September 2002 sales of 1,052 units, a company release said.   Sales during April-September 2003 jumped by 44.4% to 79,226 units as compared to the previous year. Hyundai, country’s second-biggest carmaker, said it achieved sales of 1,09,802 units during January-September 2003 against 1,11,051 units sold in calendar year 2002.  Combined sales of both the compact car ‘Santro’ and mid-size ‘Accent’ models recorded highs of 13,016 units and 3,818 units respectively in September. 

Two and three wheeler sales were higher by 18.2% at 1,42,023 units (1,20,208 units) during September 2003, a Bajaj Auto release said. The company has recorded a 16.5% rise in two wheeler sales at 1,21,072 units (1,03,932 units) while that of three wheelers rose by 28.7% at 20,951 units (16,276 units), it said. In the motorcycle segment, Bajaj Pulsar recorded sales of 27,426 units (14,989 units) while Bajaj Caliber 115cc and Bajaj Wind 125cc notched a sales of 32,440 units (11,753 units in Sept.‘02).Sales during April-Sept. 2003 grew by 9% to 9,05,243 units against 8,29,297 units a year ago, a company release said.

Hero Honda, the country’s largest motorcycle maker, said it was “very bullish” about sales in the ensuing festival season, following good response to the newly-launched ‘Passion Plus’, a variant of the executive segment motorcycle ‘Passion’
Yamaha's Sept bike sales rise 26.4%
Yamaha Motor India on Tuesday said its motorcycle sales rose by 26.4 per cent in September 2003 to 36,980 units from 29,255 units sold a year earlier.  The September sales were also higher by 64.6 per cent as compared to 22,464 units sold in August this year, a company release said.

Yamaha Motor attributed the growth in sales to higher demand for two recently-launched variants of its 'Libero' and 'Enticer' motorcycles.   The company, a wholly-owned subsidiary of Japan's Yamaha Motor Corporation, said it has improved its market share to 10 per cent in September from six per cent in the previous month.   To further boost sales, it will launch a new variant of its existing 'Crux' motorcycle called the 'Crux 5KA-3' in a phased manner.
TVS Sept sales highest-ever
TVS Motor retained its upward surge in sales, clocking the highest-ever sales of 1, 05,989 in Sept. ‘03. 

This marked a 3% growth over the sales of 1,03,117 vehicles in the same period last year. The new four-stroke power bike, TVS Victor continued its robust sale supported by Fiero F2 in the premium segment. Overall, motor cycle sales last month stood at 64,958.   Total motorcycle sales in the first half of this year went up by 5% to 3,63,127 (3,45,352 units).

TVS Scooter dominated the segment with a 41% sales growth at 18.201 last month. This followed a good customer response to the recently-launched Scooty Pep. Currently, production levels are ramped up to meet the growing demand for Pep.    TVS Moped sales stood at 22,830 units last month, up by 4% over the same period last year. TVS-M retained its market leadership in the segment.

Hero Honda registers 17% surge in Sept sales

Hero Honda Motors is targeting to sell more than 2 lakh motorcycles during October 2003. Spurred by the acceptance of its newly launched Passion Plus, the company is bullish about the coming festival season sales.  During September 2003, the firm recorded a growth of 17.6 per cent in sales volume, as compared to the corresponding month last year. The company sold 1,57,583 units of its bikes during the month as against 1,33,992 units sold during September 2002.

The company’s cumulative sales for the April–September 2003 period also increased by 9 per cent, as compared with cumulative sales for the corresponding period last year.    The company registered a sales of 9,05,243 units during the period, which is up from 8,29,297 units sold during the period April–Sept. ‘02.
Contd…

LML's Sept bike sale jumps 54.6%[image: image5.png]



Two-wheeler maker LML has posted a 54.6 per cent rise in motorcycle sales in September at 15,614 units against 10,097 units in the same month last year.   Scooter sales, however, declined by 44.1 per cent to 2,942 units while that of the 'Trendy' scooterette went down by 80.7 per cent to 28 units during the month, a company spokesperson told PTI.   
Sale of motorcycles during April-September 2003 surged by 254.3 per cent to 99,547 units, the spokesperson said.  Scooters, however, slipped by 51.5 per cent to 18,821 units while mopeds fell by 88.4 per cent to 117 units during the period under review.   Kanpur-based LML, the youngest entrant in the motorcycle segment, has been witnessing a steady increase in sales after the launch of the 110cc motorcycle 'Freedom' in July last year.  The company also makes the 'Adreno' and 'Energy' range of motorcycles in technical alliance with South Korea's Daelim Motors
TVS Motor Sept bike sales down 4.94%[image: image6.png]



Motorcycle maker TVS Motor Company sold 64,958 motorcycles in September, down 4.94 per cent from 68,335 in the same month a year earlier, a company official said on Wednesday.   Chennai-based TVS said it also sold 18,201 scooters and 22,830 mopeds in the month. Total sales, including motorcycles, scooters and mopeds, were 105,989 units -- compared with 103,117 in September, 2002.
Scooter sales seen rebounding this fiscal
Domestic scooter sales are likely to rise by five per cent this fiscal year after falling for four straight years, analysts said on Friday.   Scooter sales fell by 1.07 per cent in April-August, the first five months of this fiscal year, to 367,307 units, but sales in the main mid-size segment jumped 36 per cent.

Mid-size scooters with 100cc engines are gearless and have electronic starts, making them increasingly popular with women and young people in smaller towns.   "We should do at least a five per cent growth in sales this year since Honda no longer faces the capacity constraint it did last year," said Pramod Amthe, analyst at Mumbai-based brokerage, Prabhudas Lilladher.

Honda Motorcycle and Scooter India, the Japanese giant's wholly owned unit, launched its first model in June, 2001 and has since faced surging demand for its mid-size Activa and Dio models and the larger Eterno.   Honda has become the country's top scooter maker within two years of entering India, displacing local firm Bajaj Auto, a market leader for decades. It has notched up a 33.8 per cent market share this year compared with Bajaj's 25 per cent.

A string of new bike models launched in the past three years and falling product prices also lured buyers away. In 1997/98, scooters made up 44.2 per cent of two-wheeler sales but by 2002-03 their share had dipped to 17.2 per cent of industry sales of 5.053 million vehicles.   The share of motorcycles in the same period rose to 76.6 per cent from 40.3 per cent.  Ravi Shankar, an analyst at Madras-based Sundram Asset Management told Reuters he expected future scooter sales to be driven by new model launches.    
"Bajaj has announced it will display two new models at the Auto Expo next year and then there will be new launches down the line. So, that will generate new volumes," he said.    In the past fiscal year to March, seven Indian firms sold 865,624 scooters, down 7.58 per cent from the previous year. Even though overall scooter sales fell, sales of mid-size scooters with engines of 75cc to 125cc jumped 60.03 per cent.   Sales of smaller, entry-level scooters with engine capacity less than 75cc rose 17.48 per cent, while sales of bigger metal-bodied geared scooters, mainly with engine capacity of 150cc, crashed 35.2 per cent.  Five years ago, large scooters were the main market segment where Bajaj Auto and LML were the main players.
Two-wheeler prices may drop in 2-3 years

Three-wheelers is the only product category that is expected to see a 5% price increase in the next 2-3 yrs, while prices of other mass products such as scooters, motorcycles and mopeds are likely to fall by 2-5%. 

Contd…

Scooters, now priced at about Rs 19,600, are likely to slip to Rs 18,600 in ’04. Prices of motorcycles and mopeds are also likely to drop from the current levels of Rs 29,500 and Rs 20,600, respectively, to Rs.28,700 and Rs 19,600 in ’04. Three-wheelers, on the other hand, are expected to cost 5% more at Rs.62,500.   Industry majors insist that prices of mass products tend to remain static, or even go down, over a period of 2-3 years as compared to three-wheelers, where the sales numbers are smaller, forcing manufacturers to increase prices. 

Says RL Ravichandran, VP, business development, Bajaj Auto, “With sales volumes in two-wheelers at almost 5m units a year and still growing, as against three-wheelers that sell 2.8 lakh units per annum, manufacturers want vendors to pass on the cost savings generated by economies of scale to the consumer.”   Meanwhile, better monsoons and squeezing margins are forcing bike makers to avert an imminent price war. Bajaj Auto is hiking the price of its top-end bike (180 cc Pulsar) by 5% next month, while the other products from its stable will follow suit in a phased manner, Mr Ravichandran said.
The new strategy of bike makers is to reduce dependence on entry level motorcycles and focus on higher margin executive and premium products. For instance, the sales of Bajaj’s entry-level motorcycle plunged in the last one year, and the decline continues. Hero Honda’s CD Dawn continues to lead Bajaj’s Boxer.   The recent move, according to a few market watchers, is a clear departure from the strategy employed by most bike makers at the beginning of last year, when stripped-down models were in vogue. 
Margins are tight and manufacturers are now looking at how best to maximise returns while pushing demand. The price points have bottomed out and now manufacturers are increasingly looking at other options such as 0% finance schemes as in the car market.   The rush for premium motorcycles also stems from the fact that sale of the basic 100-cc bike has plateaued after almost three years of unhindered growth.
One crore two wheelers to ply on Indian roads by next decade: Firodia

Mumbai, Oct 8 (UNI) About a crore two-wheelers will be on Indian roads in the next 10 years of which nearly 80 per cent will be motorcycles while the rest will be scooters and scooterettes, predicted Saluja Firodia-Motwani, Joint Managing Director, Kinetic Engineering.  She was speaking here today on the sidelines of the launch function of 'Velocity', the latest offering from the Kinetic stable. 

Ms Firodia-Motwani said Kinetic will have its focus set on both the segments. During 2002-03, Ms Motwani pointed out, the domestic two-wheeler market had accounted for 39 lakh bikes. Of this, the executive segment accounted for 64 per cent, 10 per cent was made up by the premium segment and 26 per cent accounted for general performance bikes.   With the launch of 'Velocity', the Pune-based company had made a foray into the lucrative executive bikes segment. The four-stroke motorcycle is priced at Rs 38,300 (ex-showroom in Mumbai).


Speaking at the launch, Ms Firodia-Motwani, said, ''Velocity seeks to mark its entry into executive motorcycles, which is the largest segment of the bikes market.'' Explaining the salient features of 'Velocity', she said the new bike comes with a MFR halogen lamp, rectangular swing arm for better stability, a twin textured, anti-skid seat and a synchronized rear-adjustable suspension to ensure a comfortable ride. 


It has complete instrumentation with a tachometer, throttle sensor with power & economy modes for riding guidance, a heat shield on the silencer, a pass light and centralized handle lock.  Replying to a question, Ms Motwani said Kinetic planned to sell 4000 Velocity' this month and gradually increase it to reach a 10,000 per month by March, which would catapult it into a serious motorcycle manufacturer. "In all", Ms Motwani said, "we hope to sell about 40,000 'Velocity' bikes in the current fiscal, taking the total number of bike sales from Kinetic to about one lakh. We expect Velocity alone to touch a one-lakh figure in the next full financial year (2004-05).''
Contd…

Cars, 2-wheelers drive up auto exports 68.2%
A strong demand for made-in-India cars and two-wheelers in overseas markets drove automobile exports up by a whopping 68.2% during the first five months of the fiscal.   A total of 1,83,685 units were shipped during April-August over 1,09,193 units in the same period last year, according to data compiled by the Society of Indian Automobile Manufacturers (SIAM).

Car exports went up by a robust 69.7% to 43,988 units, with bulk of it coming from Maruti Udyog Ltd (MUL), which posted 147% growth at 20,100 units.   Hyundai Motor India clocked a 344.4% jump to 10,084 units but Ford India suffered a 18.1% drop to 12,111 units during the period under review.  Tata Motors, which exports the compact car Indica, posted 150% rise to 1,675 units.  In the commercial vehicles segment, exports grew 13.2% to 5,001 units.    
Medium and heavy (M&H) buses and trucks recorded 18.4% growth to 2,221 units while that of light commercial vehicles (LCV) went up 9.4% to 2,780 units.  Exports of M&H trucks rose 5.85% to 1,030 units while of that M&H buses increased 32% to 1,191 units.  In the LCV category, truck exports rose nearly 1% to 2,185 units while that of light buses climbed 58.6% to 595 units.

Two-wheeler exports surged 67.4% to 1.06 lakh units as motorcycle sales abroad grew 65.5% to 75,635 units. Motorcycle exports of Bajaj Auto Ltd (BAL) and Yamaha Motor India went up 51.4% and 41.3% to 28,561 and 21,844 units respectively during April-August.   For Hero Honda Motors, its exports jumped 92.3% to 15,898 unit while that of TVS Motor Co soared 224% to 7,548 units.  Scooter and scooterette exports spiralled 109.2% to 20,551 units, largely due to 378% growth by Honda Motorcycle & Scooter India at 12,056 units.  Scooter exports of LML and BAL also grew 19.7% and 2.47% to 3,662 and 2,327 units respectively.

Export of mopeds jumped 27.1% to 10,088 units as Majestic Auto clocked 38.7% rise to 8,180 units.  Exports of utility vehicles soared 240% to 1,705 units, with Tata Motors and Mahindra & Mahindra clocking 430.2% and 164.6% growth to 1,262 and 336 units respectively.   Exports of three-wheelers went up 79% to 26,397 units during the period under review.  While passenger carriers recorded 79.2% growth to 25,996 units, goods carriers witnessed 70.6% rise to 401 units.  In the multi-purpose vehicle category, exports grew 79.7% to 320 units as MUL posted 101.4% rise to 272 units.
Eicher Sept vehicle sales drop 11.5% y-o-y
Sales at second-largest light truck maker, Eicher Motors Ltd, fell 11.5 per cent in Sept. to 1,110 vehicles from 1,254 in September 2002 because of a strike at a key vendor, the company said in a statement.   The New Delhi-based firm said sales in April-September, the first half of fiscal 2003/04, rose 7.47 per cent to 6,232 vehicles from 5,799 vehicles in the same period last year.  The figures include exports.
"Sales in the months of August and September were severely constrained by disruption of supplies from a key vendor on account of labour unrest," Rakesh Kalra, chief executive of Eicher Motors, said in the statement. Kalra said he expected Eicher's sales to increase significantly in the second half of the fiscal year as the order position was healthy. Exports are also expected to gather momentum in the coming months. The supply disruption particularly hit sales of Eicher's newly launched 16-tonne truck, Jumbo 20.16, the statement said.

Indian truck sales have increased sharply in the past 18 months after almost two years of poor growth helped by growing government investment in building a nationwide network of highways and a shift in demand to larger multi-axle vehicles.  Eicher, part of a Delhi-based group of the same name, makes trucks and buses with gross vehicle weight up to 16 tonnes. The group's other businesses include tractors, motorcycles, diesel engines, gears, components and consulting.
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MUV volumes zoom in Sept '03 on sops, lower rates
Sales of multi-utility vehicles have seen a substantial jump in volumes for the period ending September ’03. While Tata Motors and Mahindra & Mahindra (M&M) saw their sales growing by 21% and 40% respectively, Toyota Kirloskar (TKML) witnessed a 10% rise in volumes for the same period.

Softening of interest rates and various promotional schemes have helped shore up volumes in the MUV segment.  M&M sold 39,870 UVs for the April-September ’03 period out of which Scorpio accounted for 11,500 units. It sold 8,146 UVs in September ’03, up 48% as compared to 5,511 units in September ’02. Tata Motors sold 13,888 UVs for the period April to September ’03, up 21% from a year ago. The company sold 3,004 Sumos and 315 Safaris last month.

While Toyota Qualis continues to be the leader in the personal segment, its sales dropped to 2,409 units in September ’03 as compared to 2903 units for the corresponding month last year. TKML recorded sales of 2607 units in August ’03. Cumulative sales (April-September ’03) of Qualis stood at 14,838 units, up 10% compared to April-September ’02. Apart from the sluggish market conditions during the earlier part of the year, Qualis numbers have been hit by capacity constraints caused by the introduction of the Corolla. Both Corolla and the Qualis use the same assembly/production lines.

India's domestic UV market, where entry-level models are priced around Rs 4.6 lakh while higher end vehicles cost Rs 10 lakh, had sales of 114,316 units in the past fiscal year to March, making up 16% of total passenger vehicle sales of 708,078 units. Passenger vehicles include cars, utility vehicles and vans.
The utility vehicles market, where Tata Motors competes with market leader M&M and Toyota Kirloskar Motor, expanded by 9.7% in ’02-03 and the industry expects sales to grow by 8-9% this year. Overall, the MUV segment is clocking a decent growth rate, at the cost of mid-sized passenger car sales, analysts said. Citing countries like the US and Indonesia, where MUVs command a high market share in the personal transport segment, auto analysts say that the Indian market too is moving in that direction.
M&M Sept sale jumps 48%, H1 sales up 41.4%
Mahindra & Mahindra (M&M) on Friday reported a 48 per cent rise in domestic vehicle sales in September on the back of good demand for utility vehicles and three-wheelers.   The country's largest utility vehicle and tractor maker sold 10,199 vehicles during the month against 6,890 units a year ago, an M&M spokesperson said.

For the first six months this fiscal, sales grew by 41.4 per cent to 50,967 vehicles.  Sale of utility vehicles in September went up by 48 per cent year-on- year to 8,149 units, with the popular model 'Scorpio' recording a 84.7 per cent growth at 2,300 units.    
Three-wheelers posted a 79.7 per cent rise at 1,515 units but sales of light commercial vehicles remained flat at 535 units during the month under review.  M&M also sold 4,474 tractors in September, a 23.6 per cent growth over the previous year.  Utility-vehicle sales during April-September 2003 surged by 47.6 per cent to 32,952 units.   Sale of LCVs went up by 3.7 per cent to 10,278 units while that of three-wheelers jumped by 104 per cent to 7,737 units during the period
Ashok Leyland races ahead on Sept data

The counter moved up on good buying support after the company reported good sales for September. Total vehicle sales rose 41.82 per cent to 4,371 units in September 2003, from 3,082 units in September 2002.   

Exports were up 21.3 per cent at 244 units, from 201 units in the corresponding period last fiscal. Total domestic sales during April to Sept. 03-04 grew by 29.6 per cent to 19,205 units, from 14,817 units in the same period last fiscal. For the first quarter ended 30 June 03, Ashok Leyland posted a 51.9 % growth in net profit at Rs14.80 crore, compared to a net profit of Rs 9.74 crore in the same period last year.
Contd…

Ashok Leyland H1 sales up 29% to 20,360 vehicles
Ashok Leyland (ALL) has reported a strong performance in the first half ended Sept 30, ‘03 with a 28.7% jump in sales at 20,360 vehicles over 15,821 vehicles in the same period last year. This is the highest ever growth in any first half, ALL said in a statement. During ‘02-03, ALL reported a robust recovery with a sales growth of 22.8% at 36,444 vehicles against 29,673 in the previous year. Sales were boosted in the first half this year by a 40.6% increase in Sept. to 4,615 vehicles (3,283 last year). This was mainly on account of a 50% surge in domestic medium duty vehicle goods segment, which accounted for 3,243 vehicles (2,159). Exports grew 21.3% to 244 last month (201). In the first half too, sale of MDV goods went up 40.9% to 13,943 (9,894) and MDV passenger vehicles at 5,080 (4,813). Exports grew 15% to 1,155 (1004).
ALL MD, R Seshasayee said, “Market demand remains buoyant and we are stepping up production.” In the first half, production went up by 41% to 21,381 (15,187). T Anantha Narayanan, executive director (finance), told ET, “If the tempo continues, we may revise our growth target of 15%. Low cost finance available to transport operators is spurring demand.” 
Their operations have become viable now as they are able to access finance at 8-12%.” He said while the demand is strong in north, the south and west markets have also opened up in the last six months following infrastructure spending.   Replacement of vehicles is also taking place with Kerala enacting a law insisting on replacing 15-year-old vehicles.
Soaring domestic truck sales baffle industry analysts
Are domestic truck sales, zooming nearly 30% last year and around 28% up to August this year, powered by economic growth? Or are short-term factors driving it? Though truck sales are a reliable lead indicator of growth, what’s happening in India now has analysts scratching their heads.   
First, unlike countries such as China, Thailand, Taiwan and Indonesia, where truck sales and industry growth track each other closely, there’s a huge gap between the speeds at which trucks are selling and the growth in industry in India. This seems to suggest there are factors other than plain, old-fashioned growth driving commercial vehicle sales.   S P Singh, head of the Indian Foundation of Transport Research & Training (IFTRT), thinks he has a handle on what’s going on. “The strong sales growth that we’re seeing in CV sales is based on a few artificially-created conditions. It’s not based on strong fundamentals.”   Mr Singh says that many states have legalised overloading of CVs on inter-state routes, leading to a demand for higher-tonnage vehicles, which yield higher margins with overloading. Easier finance and longer debt tenures have reinforced the two factors, pushing fleet-owners to shift from smaller to bigger vehicles. “It’s a temporary, structural shift that could fizzle out soon,” says Mr Singh.

Not everybody agrees. Ashok Leyland executive director (finance) T Anantha Narayanan says, “The surge in demand is due to investment in infrastructure along the Golden Quadrilateral and relaxation in restrictions on inter-state food grain movement. Higher levels of economic activity and lower interest rates are helping this growth.”     But numbers collected by the IFTRT tell another story. With the institutionalization of overloading — over the last two years, most states let trucks carry much more than permissible loads after buying a permit that costs Rs 2,500-3,000 per state and checking on highways has stopped — it makes sense to replace smaller vehicles with bigger ones. With overloading, shifting from a low-tonnage truck to a bigger vehicle can boost realizations by 33%-40%.

That explains why the share of 17-tonne trucks has jumped from just 5% of the total fleet in 1996-97 to 35% in 2002-03. A bigger truck makes a huge difference in realizations: while a six-tonne truck can be loaded only up to nine tonnes, 17-tonne payload vehicles routinely creak under 30-34 tonne loads.   Easier finance helps. From 12-15% in 1996-97, rates for truck purchases have collapsed to around 6% in 2002-03; lenders are willing to finance 90% of the cost of a vehicle today compared to 65% six years ago, and repayment tenures have lengthened. These trends have encouraged drivers to buy their own trucks: 50% of purchasers last year were first-time owners.   
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While the democratisation of the trucking industry is a welcome trend, the competition is bound to lead to a shakeout which could dent sales growth. What’s more, if short-term factors, not secular growth, is what’s driving CV sales, analysts need to take another look at projections. Finally, all legitimised overloading plus larger vehicles could mean that the risks on our congested highways have jumped.
CV makers hope to ride the rains
Commercial vehicle (CV) makers have upped their sales growth target to 17% for the current fiscal, compared to the earlier 8%, thanks to a good monsoon and a better-than-anticipated demand growth of 25% in the recent past. Notwithstanding strong growth in FY04, the CV industry expects to grow by a further 12% in ‘05 as against the 8% projected earlier.   Medium and heavy commercial vehicles are estimated to post total sales of 1.48 lakh units, up 27% in ‘03-04; LCV sales are likely to clock 74,983 units, up 1.3%. The industry is likely to clock total sales of 2.23 lakh units in ‘03-04.   Says an auto analyst at a Mumbai-based broking firm, “the continuous process of fleet overhaul and expansion, led by economic compulsions and durable demand drivers, will keep CV growth ahead of consensus.   The heavy truck and tractor trailer segment (40 tonnes and above) will be the next segment of the CV product spectrum to grow.”   
In addition to domestic growth, CV majors have identified overseas markets that can be export markets for the current range of products and gradually expand geographics in line with additions to the product portfolio.  The fleet operator profitability, however, is still subdued with major freight rates from Ahmedabad, New Delhi, Hyderabad, Chennai, Nagpur and Pune all showing a major fall of 45-65% over the past few months owing to a 3.37% increase in diesel price.  CV biggies had hiked prices a few months back.   The hike was to factor in cost increases on account of the new safety regulations. Tata Motors and Ashok Leyland have, so far, done a tightrope walk, passing on the cost increase in small doses and staggering price hikes.  The continued pressure on the steel price front has prompted CV makers to evaluate a possible hike during the festive season too.    This has also prompted truck-makers to offer discounts. According to dealers, both Ashok Leyland and Tata Motors give discounts ranging from Rs 20,000-Rs 70,000.
Ashok Leyland Sept ’03 sales surge 40.6 pc
India’s second largest truck maker, Ashok Leyland on Tuesday said that it sold 4,615 vehicles during Sept ‘03 which is 40.6 per cent higher than 3,283 vehicles sold during the corresponding month last year.    The sales statistics also said that ALL sold 20,360 vehicles during the first half of the current fiscal the company sold 20,360 vehicles or 28.7 % more than what it sold during the first half of the previous fiscal. The company said that this was the highest ever sales recorded in any first half year. Of the cumulative volume of 20,360 vehicles for the first half, MDV goods, at 13,943 vehicles, were up 40.9%; MDV passenger vehicles, at 5,080 vehicles, are up 5.5%. Exports grew 15%, to 1,155 Nos (1,004 nos).
Tractor firms may do marginally better
Good monsoon may spawn a better second half; key stocks post gains between 20 per cent and 37 per cent   The tractor industry is expected to marginally better its performance this fiscal, especially in the second half, after a three-year decline in compound annual growth rate.  Though industry sales dipped by 25.13 per cent in 2002-03 to 1,60,969 units, a good monsoon, depleting inventory, rising rural credit and focus on mechanised farming and agricultural exports are expected to improve sales in 03-04.  While sales volumes were down 15 per cent in April-August 2003, the markets expect the second half to be better. In fact, major stocks have gained between 20 per cent and 37 per cent over the past couple of trading sessions.    
The Mahindra & Mahindra scrip, for instance, has gained from Rs 199.60 on September 1, 2003 to Rs 271.65 on October 7. Punjab Tractors has gained from Rs 167.65 to Rs 223.25, while Eicher has improved from Rs 49.05 to Rs 60.20. India is one of the largest markets for tractors in the world, but stagnating farm incomes, erratic rainfall, excess capacities and high inventories have compounded the industry’s woes in recent years.  Ashish Jagnani, analyst at HDFC Securities, said, “High inventory is an area of concern for the industry, but efforts to cut production and discontinue advance sales (long credit) in phases are a positive sign.”   
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He adds that this has resulted in a correction in inventory from an estimated 100,000-plus units in 2001-02 to 85,000 units in the subsequent year, and expects that a boost in retail demand and primary sales will result in inventory falling further to 35,000-40,000 units by end of 03-04. Region-wise, the north continues to dominate with sales of more than 75,000 units annually, accounting for 47 per cent of the total market but an increased penetration in the south and east has expanded the customer base.   South accounted for 13 per cent, east had a 18 per cent share with the west accounting for 22 per cent of total sales of more than 1,60,000 tractors in 2002-03, according to a HDFC Securities research report.  An analyst with a local brokerage adds, “The Indian market is largely driven by demand for 31-40 horse power tractors. This is owing to soil conditions, small land holdings and low per capita income growth in the farm sector. 

But with the focus on mechanised farming and multi-cropping to improve productivity, demand for higher powered tractors has been building up.”    He adds that exports are a potential growth area since the industry has a low cost structure and surplus capacities. Globally, lower HP tractors are used for gardening, horticulture and hobby farming with the US being the largest market. The other key markets are parts of Europe, Australia and a few African countries.
Three Indian auto majors plan a big drive into Southeast Asia[image: image7.png]



Three leading Indian auto companies are looking to put their footprint on the Asean turf. This coincides with Prime Minister Vajpayee’s presence at the Asean summit in Bali.    Bajaj Auto and TVS Motors, the two-wheeler majors from India, are conducting separate studies on the prospects of setting up auto component units in Indonesia. Tata Motors on its part is contemplating an auto component-cum-vehicle plant in Thailand.  Industry sources said the moves by the Indian auto companies aimed at finding a bridgehead into the resurgent economies of south-east Asia. (Can our auto majors take the Asean tigers on their own turf?)
Sources in Tata Motors said the company brass was yet to take a final decision on whether they would go it alone in Thailand or involve a Thai partner.    A strong domestic market for pick-up vehicles and light commercial vehicles in Thailand is most certainly a major booster for Tata Motors’ move. However, the auto flagship of the Tatas is also keen to utilise its proposed facility in Thailand as an export base and a source centre for components to India, sources said.

They said Tatas’ first venture in Thailand could be a pick-up truck from Tata Motors’ existing stable. It may be recalled that the company had recently rolled out Tata 207 DI, a new pick-up vehicle for urban and rural market. The new vehicle has been introduced in two versions — single cab and crew cab.   The company has also drawn up plans to roll out a number of new models in the next six-twelve months to cover each sub-segment of commercial vehicle sector. Tata Motors, which presently has 130 models, has already lined up several          models — from a 2-tonne light commercial vehicle to a 40-tonne truck and buses (12 seater to 60 seater).

Sources said Tatas’ business interest in Thailand was reflected recently in the signing of MoU between Tata International and Loxley Public Company of Thailand. The two diversified conglomerates have teamed up to promoted trade and business in areas of common interest of the two companies.
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